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How to make your brand more Ay
visible on LinkedIn

Ella Orr
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On a scale of 1- 10 how much do
you use LinkedIn?

On a scale of 1- 10 how much do
you feel you are getting value
from LinkedIn?



MORE
A few stats...

e |inkedln has 660 million users

e O2% marketers in B2B

e 80% OF B2B leads come from
LinkedIn

e 60% increase in content posted
in last 6 months

N\



8 le o] MORE

How will posting on LinkedIn
boost your brand?

It's all about the connections!
Attract the right connections into
your network




-MUCH MORE . .
Be intentional

Your content should help
people to feel happier or
smarter.

Andrew and Pete - Keynote speakers in digital
marketing



Let's talk about engagement

ENngaging on other people's
posts will get you seen by
other people.

N o0




Just an example...

Social Media Trainer/Personal Branding Advisor. I'll teach you social media...

Thanks for tagging me and including my comment on this poll A.N.D.Y
If this the case that my own content is more likely to be seen because of
other activity elsewhere, then that definitely leaves me feeling miffed.
Posting is one thing, engagement is something else. As a social media
trainer, | aim to teach people the value of both. ..5ee more

&\ - 2Llikes | B - 2Replies

AN.D.Y FO.O.TE [
® (I could be YOUR) Advanced LinkedIn Strategies Coach. Creator o...

LinkedIn have confirmed that the algo assigns a 'quality’ score to
content BEFORE it is published. The algo looks at numerous
factors (the author, their network, prior posts, the composition of
the post etc. etc.) and of course, no one, except for

LinkedIn staffers, knows what that quality score is. It would be
refreshing for LinkedIn to step in and settle some of these
(wilder) theories/myths. And it could be a simple "Yes, this is
true" or "No, this is false". No secrets given away - just clarity
Ella.

& 2likes J

Ella Orr - You
Social Media Trainer/Personal Branding Advisor. I'll teach you soci...

A.N.D.Y Exactly, even if it's just so those who are working hard to
build to their audience on LinkedIn are, at least, given a fair
chance to do that.
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Use your target

audience/ideal client

Imagine you are spea
them every time you

<KINg to

0OST

Use comments to build
connections - it really does

YYelad




Which post content works
most successfully ?

e Website/blog posts
N e Tips, tricks, lists, how to info
) ~ e Answer your clients' questions or
pain points

e Share day to day observations

/
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Which post content works
most successfully ? (2)

e Reviews of books, tools, apps

e Behind the scenes

e Ask a question

e Share a problem and explain how L

you solved it

N\
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More engagement boosting
strategies

e Start and end with a question
e To tag or not to tag

* No more than 3 hashtags

e Don't use the share button

S



The DNA of a Linked In post

e 1300 characters in a post

e Trigger the see more... prompt

e Use emojis

e Break up walls of text

e Text only posts/text and
infographics

N\
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Ella Orr

Social Media Trainer & Personal Branding

Cheerleader. Social media strategy, conte
® 1m0 . (&)

¢4 Maybe it has something to do with my years of
working in what is known as 'a caring profession' as a
teacher, but | really like helping people,

We all appreciate help in our working lives. It feels
especially important now, when there is so much
animosity and angst in the world.

-. | was on a Twitter chat the other day (if you don't
know what I'm talking about, then no worry) and | ‘'met’ O n e
Tina, who's looking to start her own business.

Our brief Twitter conversation resulted in me offering to
talk to her further about how | transferred from
teaching to running a social media business. Tina and |
had a wonderful hour long chat today and | hope my
advice has given her some ideas , to help herin
running her own business.

| spend a good part of my working week networking on
Zoom meet ups, commenting in Facebook groups and
joining Twitter chats. People ask me how | have the
time but | think it's important.

Wa Aan all find tima ta e halnfiol avan of it e et far

L] 8} =

Home My Network Post Notifications Jobs

of my posts

S



Create scroll stopping
content

e Use LinkedIn to show off your
writing and communication
skills (you don't have to
Wighe=1)

e Make a start

N\



Video content for LinkedIn

e Be brave! Be your own hero!
) © JY
v e Great for visibility
e People buy from people
o U.p oad content directly onto p
LinkedIn
e Video length 3 - 5 minutes

\ e Try to add captions
N
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Use Linkedln post suggestions

Create a post

@ =

What do you want to talk about?

Add hashtag Help the right people see your post

+ B m 3

Celebrate an occasion Create a job
Find an expert Create a poll

Share a profile Offer help




P Recently I've been on a quest to discover more about personal branding, hence
I'm conducting some research.

\lSlel, ] MORE | have a lot of questions, so this won't be the last time | ask about this topic I8

I'm also interested to know if you think personal branding is something which only
really applies to sole traders and small business owners, or should everyone in
business aim to develop a personal brand.

Your thoughts please?{D

#EllaExplains #personalbranding #personalbrand

In your view, what is the biggest challenge in building a personal ‘ re a te a po ll

brand on LinkedIn?
You can see how people vote. Learn more

A profile page | ’
What to write in posts
How to comment
Being visible - photos, videos
139 votes « Poll closed

O © 1428 Comments




8 le o] MORE

Add a
document

( Articles, posts & more...

tivity Articles @ Documents In

-

| was so pleased with the response to my first
document, I've made another oy
One useful piece of feedback suggestedt ..see more

How to keep your brand consistent online? - 7 pages

PN

s
0“ How to keep your b

consastent ond

#EllaExp

OO0 20 9 Comments « 1,479 Views

& Like =] comment /A Share

[~ 1,479 views of your post

Ella Orr

Social Media Trainer & Personal Branding

Cheerleader. Social media strategy, conte

&8 ® A

My Network Post Notifications
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Celebrate an occasion

You can welcome a nhew team
member, show appreciation,
launch a project, share a work
anniversary

N K5k




Y8« ®| MORE € Work anniversary Next

Add a photo

Or select from below

Celebrate an
occasion

N



8 le o] MORE

Linkedln Posts v articles

e Posts give you visibility

e Articles give you authority

7'\
"\




e Build a community and this will

nelp you to create leads

e Be intentional and consistent in
what you post

e Engage with intent and genuine

\\\\\ INterest
N
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Your Linkedln challenge

e Connect with me on LinkedIn
e Post on LinkedIn using one of my
suggestions. I
e Tag me in the post and | will
comment back.

N\
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Would you like my help?

Do take a look at my
Ella Explainer hour ©
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Thank you for watching
and listening.

www.linkedin.com/in/ella-orr-socialmediamarketer/

muchmoresocial.co.uk
x



